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' CURIOCITY

Established in 2017, Curiocity has rapidly grown to become one of Canada's
leading digital media publishers with a knack for thrilling hyper-local lifestyle
and entertainment content. With nearly 4M daily readers, we reach massive
audiences with both hyper-local and national coverage.
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AUDIENCE

Our audience is a blend of adventurous millennials, Gen Z, and Gen Xers who Female/Male Split
engage with our brand on a daily basis. With over 85% of our total audience

60%

between the ages of 18 to 44, we know exactly who we’re talking to and how to

do it. Our audience is hyper-local to the markets that we operate in, allowing us Female
to have a direct impact on businesses, events, activations and more.
READERS BY TOP LOCATIONS
Male

QUEBEC
ALBERTA

250k
900k Age Breakdown
BC 32%
150k

us 18%
000k

ONTARIO

1.4m+

18-24 20-34  35-04 45+

Graph includes website readers and Instagram/Facebook followers.

Sources: Facebook, Instagram, TikTok and Google Analytics, June 2023
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AUDIENCE BY THE NUMBERS

o5m 200 200k 500K

INSTAGRAM Followers Monthly Content Views THREADS Followers Monthly Content Views
7a0k  15m 3.5m 2.5m
FACEBOOK Followers Monthly Video Views WEBSITE Monthly Page Views Monthly Unique Visitors
TIKTOK Followers Monthly Content Views NEWSLETTER Subscribers Open Rate
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AUDIENCE BY PLATFORM & MARKETS
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AUDIENCE DEMOGRAPHICS

w1 BB% 2% 12 5% 55

aNCOUVER 13% 49% 22% 3% A3% ol'%

18-24 25-34 35-44 MALE FEMALE

cALoARY 13% A% 28% 13% 3o%h bo%

18-24 25-34 35-44

MALE FEMALE

12% 3% 2a% 6% 31% 63%

18-24 25-34 35-44 MALE FEMALE
12% 43% 2a% 16% 37k 63%
18-24 25-34 35-44 45+ MALE FEMALE
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= adding an additional
viewing zone for fans FE CURIOCITY O stecracrry Lifestyle  Th ings To Do

LIFESTYLE | SPONSORED

11 camping & hiking items worth
restocking from MEC's up to 40% off

BRANDED
CONTENT

Our content is engaging, approachable, and fun.
Leave the bad news at the door, because we’re in
the business of creating experiences. We guide

Ountain

our audience through the very best adventures,
hidden gems, things to do, food & drink options,
events, and stories that their city has to offer.
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SPONSORED —

B¢ CURIOCITY © SELECT A CITY +

EDITORIAL.

LIFESTYLE § SPONSORED

Meet the future of Toronto vet

care with Toronto’s newest

Juno Vet clinic

Sponsored Article ‘*m [lb'ﬂ
A

CE€ CURIOCITY © seecraciy -

Lifestyle Things To Do Food & Drink :;O

E &
Sponsored TTD Inclusion

Say hello to Juno Vet and prepare Meet the future of Toronto vet care
for a whole new experience

Sponsored Newsletter Inclusion n
OCEnEE

Posted Sep 18,2023

with Toronto's newest Juno Vet clinic

Pinned Sponsored Article

Send feedback )
VETERINARY

Toronto’s most talked about veterinary clinic just opened their second location in

Say hello to Juno Vet Yaasi B . ; .
easide, and trust us: it doesn’t disappoint. Designedto
and prepare for a optimize mobile
whole new experience > website viewing .
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SPONSORED
SOCIAL

<Instagram Post> | <

Q_‘, curiocitytoronto

~/ Toronto, Ontario

Instagram Collab>

Toronto's massive

Instagram Sto I"y> Oktoberfest celebrations

' to bring German eats &
'~ European beer

Taylor Swift finally

Instagram Live ‘: & -~ — B announces Canadian
Boghu ‘| concertdates &

B3 | oL W NAR N’

Instagram Reel>

TikTok Post>

ghtno

WEES '
[UcRyIeanadiantcity, &
578 likes iy
Face boo k S h are curiocitytoronto [LINK IN BIQ] Toronto’s beloved Bavarian

bash is back this October! Get ready to enjoy a truly
authentic Oktoberfest experience through food, drinks,
music, and dance for two full days. Tickets are on sale and
here's what to know.

Pinned Instagram Feed> LB SRR
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SPONSORED
NEWSLETTER

<Weekly Sponsorship>

<Month|y Sponsorship>

<TTD Inclusion

September 22, 2023 View Online | Sign Up | More

BY CURIOCITY

Good morning. We hope you're ready for fall because it's officially here!

The famed streetwear brand Kith has officially opened its first Canadian
location, right in the heart of Toronto's Yorkville neighbourhood.

Get those eyes primed because not one but two meteor showers will be
visible in Canadian skies come October.

And the Canadian Super Bowl champion Laurent Duvernay-Tardif,
who just so happened to earn his medical degree from McGill during his

NFL career, has retired.

Ready? Let's roll!

@ Share @ Tweet Forward
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MONTHLY CONTEST

This month, we're coming for the travelers. With the end of summer upon
us, there is nothing quite like planning ahead for some exciting getaways.
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CAMPAIGNS &
REPORTING

Momently, is our trusted analytics partner.
With Momently, we craft custom branded
campaign reports with ease in just a few
clicks. It empowers us to monitor your
campaign in real-time, ensuring we stay on
top of performance as impressions roll in.
Plus, it streamlines content organization,
presenting it in a visually appealing and
concise format, allowing you to come back
to your campaign results at any time.

Instagram Reels lifetime

101,849 2,279

Plays Interactions

Total number of times the otal number of likes, saves,
nnnnnnn nts, and shares

REEL1

[LINK IN BIO] Tired of waking up feeling like you got hit by a truck
after a night out? @activate_dhm can help with that...

g la This Canadian-made

Hangover Prevention Pill
N will forever change your

"  nightsout ’
. o
2 N :‘ ‘

4{momently

Spring/Summer 2023

Ove rview lifetime

404,514

Total Impressions
Total number of impressions

I n Stag ram Posts lifetime

297,918 6,652

Impressions Interactions

Total number of times post
has been seen
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OUR PARTNERS
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CACTUS CLUB CAFE
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BACARDI
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THANK YOU

Let’s get to work!

CLICK HERE

‘¢ CURIOCITY


https://curiocity.com/partnerships/

