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OCTOBER 2019

For the past 50 years, everything wrong with rental housing in  
the city of Toronto was perfectly crystallized here, in the twin 

towers at 103 and 105 West Lodge Ave. The elevators were busted. 
The taps didn’t run. The heat didn’t work. The only mercy: Rent was 

cheap. Now, under new ownership, change is coming fast. In this 
issue, the community of 1,500 Parkdalians who live there open up  

their doors and share their complicated story of survival

PLUS: 
RENT-STRIKE COMICS * ELEVATORS TO HELL * HOW TEACHERS 

BECAME FRONT LINE WORKERS IN THE CITY’S HOUSING CRISIS AND 
WHAT YOUR CANDIDATES SAY THEY’LL DO ABOUT IT

GIRLS’ SOFTBALL 
The Parkdale 
Panthers prepare 
to pounce

GEORGE 
CHUVALO, 
KARAOKE 
CHAMP!

PHOTO EXCLUSIVE 
BREAKING VLAD  
Pics from Junior’s 
first day

MAY/JUNE 2019

THE 
SPORTS 
ISSUE
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PLUS

Remembering the Terrace  
roller rink /// Confessions of  
a hockey dad /// Trash-talking 
Toronto tailgating and a comic! 
Goody Rosen’s major league 
journey from Elizabeth Park  
to Ebbets Field

The Parkdale Panthers’ 
Sumaiya Uddin

MARK +  
ALEX’S PIECE

PANEL A

DIFFERENT STOCK  
THAN REST OF PAPER

THE 
FOOD 
ISSUE

A VESTA  
VOYAGE 
with MICHAEL 
WINTER

FROZEN MEAT 
vs. THE PEOPLE 
OF ROCKCLIFFE-
SMYTHE

WHY LUNCH AT 
HIGH PARK IS 
STUCK IN 1981

NEW COMICS 
by MARGARET 
ATWOOD and  
MICHIE MEE

PLUS
Psychotropic macarons, 
the man who’s never 
cooked a meal, our new 
crossword and more!
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NOVEMBER 2018

THE 
FUTURE 
ISSUE    

PLUS
New comics by Michie Mee 
and Waubgeshig Rice, the 
fiercest kid skating her way 
toward the OHL, and more!

Tubular bike lanes  Jetpack commuting  An underground library on the TTC  
Gun-free cops  Anti-racist courts   A south Parkdale lakeside housing oasis  
Train-carrying sculptures  A Dufferin Mall skybridge   A way to fight flooding  
with love  High Park hot springs   Humber River swimming holes   
and a plan to pay for all of it
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APRIL 2019
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the

FOOD 
ISSUE

DECEMBER 2021
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MIMICO

OCTOBER 2021
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ZAKI
IBRAHIM

MUSHROOM
MUSIC

ROCK ’N’  ROLL 
HEAVEN

“HAIR AND SPANDEX AS FAR  

AS THE EYE COULD SEE”:

The
TRANZAC
UNIVERSE
M U S I C I A N S  +  O RG A N I Z E RS  

O N  T H E  P O W E R F U L 
P U L L O F  T H E  A N N E X 

C LU B’ S  O R B IT

DRILL
SQUAD

GETTING HYPED AT 6 A.M.  
WITH INDIE RADIO DJs

Crickets:
why arent 

they  
singing?

 

FEB/MARCH 2022

MEET THE  
CHEFS WHO COOK TO

CITY 
POP

DINNER-

SERVICE 

SINGALONG

R E M E M B E R I N G

DALLAS 
GOOD

     The Music Issue

MELISSA VINCENT’S 
 MAGICAL MYSTERY TOUR 

OF SECRET MUSIC VENUES  
IN THE NEIGHBOURHOOD

T
H
E

WEP 
EXCLUSIVE
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JUNE/JULY 2021

Plenty has been written about the toll the twin 
pandemics of COVID and anti-Black racism have  

taken on Toronto’s Black residents this year. But  
a close look shows communities that are  

creating, resisting and thriving despite it all.

Media kit 
2023-2024

Slow print for fast timesTo explore advertising opportunities, email us 
at sales@westendphoenix.com

Distribution dates (2023-2024)
Please note: Dates are approximate and may vary slightly.

	
SALES 
CLOSING

September 8

November 3

December 1

February 2

March 29

May 17

May 31

Issue

October
BIA

December 
Visual issue

January
Subscriber 
special: Calendar

Feb/March
Rexdale

April/May
Music

June
Omnibus

Summer*

* Summer mini – special format! Inquire about opportunities. 

ISSUE 
RELEASE

September 30

November 25

December 23

February 24

April 20

June 8

August 1

MATERIALS 
CLOSING

September 15

November 10

December 8

February 9

April 5

May 24

June 7

Printing details

• We are printed on newsprint stock. 

• Please provide a print-ready PDF of your ad artwork at 
correct size (turn page for dimensions). For best printing 
results, artwork must be 300 DPI. 

•  If your ad is colour, please supply in CMYK, not RBG.



What WEP 
readers want:
Three-quarters 
of WEP readers 
polled told us 
they’d like to see 
coupons from 
local businesses 
in our pages.

WEP readers 
spend three or 
more weeks 
reading the print 
edition of our 
paper. It – and 
your ad – enjoys  
a lengthy 
presence in our 
readers’ homes. 

Your ad will reach 
readers who care 
deeply about 
supporting their 
neighbourhood 
and its local 
businesses. 	

What we do
The West End Phoenix 
is a non-profit paper 

that publishes 
hyperlocal stories 

about your business’s 
neighbourhood.

Who we reach:
Your ad in the West End 
Phoenix will reach our total 
annual audience  
of 17,600+ readers.

We are hand-delivered to 
thousands of households 
in well-established  
West End neighbourhoods, 
from Baby Point to the 
Annex, St. Clair to the lake. 

What your ad dollars do:
Revenue from advertising in our 
non-profit newspaper keeps local 
news alive. It allows writers, editors, 
illustrators and photographers 
to draw out vital stories that 
shine a light on our West End 
neighbourhoods – on what makes 
them great, what holds them back 
and how they’re changing.

Ad size

Full page
13 in x 20.875 in

Two-thirds page
8.58 in x 20.875 in

Half-page
vertical: 6.375 in x 20.875 in
horizontal: 13 in x 10.25 in

One-third page
4.17 in x 20.875 in

One-quarter page
6.375 in x 10.25 in

One-sixth page
horizontal: 8.54 in x 5 in
vertical: 4.17 in x 10.25 in

One-eighth page
6.375 in x 5 in

One-twelfth page
4.17 in x 5 in

Charitable organizations

2023-2024 Rates

Gratis upon approval 
and as space permits

THAT’S A 

20% 
DISCOUNT 
FOR THE 

FULL YEAR.

Want a smaller ad size than you see here? Talk to us!  
Email us at sales@westendphoenix.com

Cost for one issue Cost for 2 to 5 issues Cost for 5+ issues

$3,500

$2,600

$2,000

$1,300

$1,000

$660

$500

$330

$3,325

$2,470

$1,900

$1,235

$950

$627

$475

$314

$2,800

$2,080

$1,600

$1,040

$800

$528

$400

$264


