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Streets of Toronto

Streets of Toronto covers the people, food, culture,- j‘
ion, lifestyle, news, arts and entertalnmenf,that

|--2I"" " ~define the city of Toronto.
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Streets of Toronto

Where Toronto turns

Streets of Toronto is a go-to source
for showcasing the culture, arts and
lifestyle that the city has to offer

across their website, magazine and

four popular social media platforms.

We create custom programs for
brands that span sponsored social,
content, contests, and newsletters.
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TORONTO'S BEST RESTAURANTS | CHOSEN BY THEIR PEERS

Trending

5 of the bes Five delicious ne
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summer escape | in Tor [\
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Toronto's source for engaging articles on best W : ¢ W |
restaurants, neighbourhoods news, and events.

:\ 43 4 j
/S
D /] "y g

136K 364K

Desktop Users Mobile Users «i,/
\ &

Py ¥ '
/ - f“”"jf ' ") ' 2% ' T
Oo ‘ ///////,9( ;_'qf/ (ﬂ),,é'ﬁ,ﬂ ; P ) 6}4 [;4
" i Vs 1 o |
s l"l‘ 2 53

,/; /?V'Jii; T X
160K 85K 420K 50K 7

ab‘ ’
4’!
s27A
»"g ‘))y"ﬁkn\: ’J
e w5c 1‘ $2a ‘
Jb‘"i !b"&v“."i!o
» ey ,V’J;q! : P ﬂ,"d
( e 2aff? " §
WHERE YOUR AUDIENCE LIVES * / /._,_,;" Bk S 0T i ,.ﬂ“' e
{ S RN L gP sy ¥ .
L = 1\‘ . g > NS @g!' !g;a"‘.gl ‘:5’5:‘555' -
LI - : Sl | P
BB, e : o/ ST | Kk
t Y Ve -y =5 T :'fu.'fi ql »
) )~ d np-‘ja ,:,{a'_‘\::\s.‘e» Jb‘ ‘ l';’ -

AR R Sfie, e, AT

R e o e, OSSRIT R S : :

N e ‘ 4 )qﬁ'a. .-,& B ui,.‘lih:‘i'g?;' v =< - 3

Mg Eag . . Rl L TS TN

o = | ST e S o QN S8 3 N,



SPONSORED CONTENT

STREETS OF
T“R“NT“ Powered by Post City NEWSLETTERS DIGITAL EDITIONS ABOUT ADVERTISE ~ Q
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‘; Trending .
1 2 @
With expert writers who specialize in food, I . B
entertainment, neighbourhood specific news and more,

the Streets of Toronto team is aIwayS ready to write a Discover the charm of Mount Pleasant Village this spring

Streets Of Toronto X Mount Pleasant Village BIA

e S

con te nt D | ece ]CO [ yO U. W h et h er yO U are a new b UsS | Ness Posted: May 25,2023 | Photo: Floral murals at Manor Rd. and Mount Pleasant Rd. A local pizza spot is serving up

nostalgia with an exciting pizza

. . . With spring finally in the air, Toronto’s many vibrant neighbourhoods, including the Mount Pleasant Village
| O O |-< | n g tO b re a |-< t h rO U g h tO O U r a U d | e n Ce O r a re | O O |-< | n g BIA, are full of life and ready for exploration. From art crawls and patios to boutique shopping and family party conteSt
fun, this part of midtown has a little bit of everything for everyone. Conveniently located between Davisville Streets of Toronto X Pi Co.

and Eglinton, Mount Pleasant Rd. is a delight!

to reach new and existing customers, you can leverage See and do: bt Apil 10, 202

Stroll through Mount Pleasant Village on a sunny day and admire the many public art projects that dot the i o
area, such as the two massive floral murals at the Manor Road and Mount Pleasant intersection. Painted by Remember the days of pizza parties in school?

t h | S U n | q U e CO nte nt tO S D e a k tO t h e St re EtS Of TO rO n tO street artist Bacon, these large-scale blooms will win your heart. Nothing made a day maore bearable than knowing
; ] > ; your class would be getting a special delivery in
1 S ) 5 Yl 74 time for lunch. A local pizza chain is giving you the
a U d I e n Ce ‘ )(; | < £ % T chance to relive that joy all over again this month.
E B AP s i e 3 A7

Toronto-based Pi Co. is known for its authentic,
FEATURES —

custom-cralted Neapolitan pizza that can be [ired
« Facebook, Twitter and Instagram story pushes /‘)

up in around 90 seconds. The spot lets customers
load up with unlimited toppings and also offers

driving to article page
« Article live on home page of website for 3 days
« Desired click through URL'S
« Client provided photos or original SOoT photography
& WHERE YOUR AUDIENCE LIVES



SOCIAL VIDEO AND IG REEL

Wow audiences with a

social video that puts your

brand front and center

With nearly 705,000 followers Streets of Toronto's social media
platforms, captivate viewers with an interesting and engaging video of
your location, brand or product. Check out Streets of Toronto's latest
Facebook and Instagram videos.

SOCIAL VIDEO FEATURES

Social Video taken and edited by a Streets of Toronto videographer
Copy written by publisher with client direction

Opportunity to "Boost Post” via Facebook Handshake

Extended reach through social media platforms (Facebook, Twitter, Tik
Tok and Instagram)

IG REEL FEATURES

|G Reel taken and edited by a Streets of Toronto host
Copy written by publisher with client direction
Extended reach through social media extension to website

& WHERE YOUR AUDIENCE LIVES
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TORONTO’S NEW & FREETO'USE

CREATOR STUDIC=®
: HENRY’S GAMERA ,ﬂ

*b QA'_

| .

| taeoura | Streetsoftoronto

This is Toronto’'s newest studio space—and it's FRE ...

=
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E DIXIE OUTLET MALL i

THIS HOLIDAY SEASON

Lﬂ‘f“'

and we're gonna go play }
~

Come with us to phy Shop & Seek, the
holiday game with amazing prizes ... Seé more

Paid partnership

JJ original sound - streets...



https://www.facebook.com/StreetsOfToronto/videos/?ref=page_internal
https://www.instagram.com/streetsoftoronto/reels/?hl=en

Engaging hosts bring
Streets of Toronto’s

social videos and
stories to life

Increase audience awareness of your brand or offering with the

mrovta  Streetsoftoronto 4h

option to see more! :
p

KAITlIN NARGISO TRIES IT OUT

~*. L. T AR

50 YUU HAVE A GREAT NIGHT OUT
y N \.\

FEATURES XL AR
. . . DANA MASA SPENI]STHEWEEK
6 to 10 photos or videos taken by publisher OR 1 client- et e
IN SEAHCH OF YOUR PEHFECI WEEKEND

supplied video (15 seconds or less) or image (1080x1920px)
Sticker click features

4 \
- 3 -

Copy written by publisher with client direction
#hashtag and @mention of your brand or campaign

f‘_"‘\
--..-""
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INSTAGRAM STORY

Give Torontonians a
behind-the-scenes look
with Instagram stories

Increase audience awareness of your brand or offering with the

Y SCOTIABANK
CONTACT
PHOTOGRAPHY

A FESTIVAL

Maggie Groat
DOUBLE PENDULUM
CONTACT Gallery

80 Spadina Ave, Suite 205

option to see more!

FEATURES ;
- 6 to 10 photos or videos taken by publisher OR 1 client-supplied /‘q’ B
video (15 seconds or less) or image (1080x1920px) ' et sm et
) A Reception Fri, May 5,6 - 9pm
« Sticker click features ' Free and open to the public
. . k

Onview May 3 - June 17

« Copy written by publisher with client direction Wed-Fri flam-5pm, Sat 12-5pm

« #hashtag and @mention of your brand or campaign

B @BURGEAFACTORY.CA

T e

O
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INSTAGRAM STORY QUIZ

Do you know TO GET READY! T

- IT’S TIME T0 PLAY EA
R WHICH IS THE MOST POPULAR

'
(SN sHEEwe ¢ PIZIA AT )

ﬁ
ﬁ‘*
Y ‘
-
\ . ’

Create Toronto connections through sponsoring Streets
of Toronto's weekly hit new quiz game “Do you know
T.07" This tactic includes a sponsor mention with logo

@ Tropical Hawaiian
Pepperoni
@ Cheese

@ Canadian eh!

on every story slide and 1 out of 4 quiz questions
dedicated solely to your brand.

FEATURES
« Sponsored by title mention on first slide and

,ocquncqhgggnp

:
:

sponsored question slide
« One slide with question copy written by publisher
with client direction and approval

SPONSORED BY

& WHERE YOUR AUDIENCE LIVES



FACEBOOK AND INSTAGRAM POST

Reach a highly engaged
audience with a post on
Facebook or Instagram

FEATURES

« Photo or video taken and edited by a Streets of Toronto
photographer, or supplied by client pending publisher approval

« Copy written by publisher with client direction

« #hashtag and @mention of your brand or campaign

« 'Paid Partnership with' tag will be used

« INSTAGRAM: Carousel feature on Instagram available (max 4
Images)

- FACEBOOK: Client may provide a URL

& WHERE YOUR AUDIENCE LIVES

streetsoftoronto
Paid partnership

*

© QYVv ' N

2 Liked by iamforsail and others

streetsoftoronto Toronto is getting a captivating, eye-popping
experiential art exhibition. Have your mind-expanded, and
perspective changed, with this enlightening trip through the
long, strange history of psychedelic substances, from their

4
J

&~ Streets Of Toronto Q

e Streets Of Toronto
W/ 14

Toronto is getting a captivating, eye-popping
experiential art exhibition. Have your mind-expanded,
and perspective changed, with this enlightening trip
through the long, strange history of psychedelic
substances, from their origins in indigenous healing
rituals, to their current application. Now Open to the
Public Located at The Lithuanian Hall 1573 Bloor

Street West.




TWEET

Extend your campaign’s
reach using Twitter

Further extend your brand’s social presence with a post on Streets
of Toronto's Twitter feed using 280 characters of less.

FEATURES

« Photo may be provided by client, subject to
Streets of Toronto approval

« Copy written by publisher with client direction

« #hashtag and @mention of your brand or campaign

& WHERE YOUR AUDIENCE LIVES

L  Following

Streets of Toronto
@streetsoftrnto

Toronto's daily website. Send tips to
info@streetsoftoronto.com.

5 Media & News Company (i) © Toronto
& streetsoftoronto.com
Joined September 2008

3,053 Following 83.8K Followers

Tweets Tweets & replies Media Likes

Streets of Toronto @streetsoftrnto - 1h
WL An afternoon at Casa Loma. =

8: @the noorfatima
#StreetsofToronto

Streets of Toronto
= 984 Photos & videos Q

Tweets Tweets & replies Media Likes

Streets of Toronto @streetsoftrnto - 2d
WLLLEG]) Tastes like summer. Campfire S’mores

=

Pancakes 2= 8

@hungry wongs
#Streetsof Toronto

‘ Streets of Toronto @streetsoftrnto &

O



https://twitter.com/streetsoftrnto?ref_src=twsrc^google|twcamp^serp|twgr^author

INSTAGRAM CONTEST 1 « 9

InCrease awareness and i oo
reach with a contest on
Streets of Toronto’s
Instagram

FEATURES
« Photo or video taken and edited by Streets of Toronto

photographer or supplied by client, pending publisher approval
« Copy written by publisher with client direction

- —— » 7% N
P SP&;!OR

PREPARED FOOD
IN MIDTOWN

J

« #hashtag and @mention of your brand or campaign ‘ e
gand @ y balg ®e Qv - N oQv n
« 'Paid Partnershi D W ith' ta g W Il be used Liked by helloclarice.c and others Liked by astellarphoenix and others
. . . streetsoftoronto “§ CONTEST CLOSED <& streetsoftoronto 5 CONTEST ALERT
« Method of entry includes following your account, allowing S et i p .
. g ' — : on't feel like cooking tonight? These local midtown
. We've teamed up with @pizzerialibretto to offer the ultimate Hiisiheusas alons tHe EAllotan Way Have ol coisrad!
St e etS Of TO ron tO tO d rirve new fO | | OWEers tO yO U pizz-a-lover‘s experience! After opening their ﬁrst location on We've partnered with the @eglintonway to give one lucky

Ossington 14 years ago, Chefs Rocco Agostino and Max winner a $100 gift card to any one of these three businesses
Rimaldi have taken over Toronto with their delicious, VPN in this video.

certified, Napolitan pizzas. # 8 Serving no-fuss, simply crafted

and chef inspired pizzas, along with ingredient-focused /'

O
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SPONSORED PLACEMENT

Organic placement in
“Top Things to do in .

Streets of Toronto x Black Creek Pioneer Village @ e

, ’ by Pust ity StafT bor Streets OF Toronto | 2 howrs ago | Photoc @blackereskpioneervillage/Trstagram
0 l 0 n 0 W e e y c 0 n e n With Halloween fast approaching, there’s plenty to do and see to get in the spooky spirit in Toronto! Get
5 week.

your fill of all things magical, haunted and horrific at these five Toronto events this wee

Thank you to this wesk's article sponsor, Black Creek Pioneer Village!
Halloween at Black Creek Pioneer Village

At the beginning of every week the Streets of Toronto's editorial and

il hlvatfkrrsekplnnmvillaga

social team produce “5 Things to know TO this week” content in the
format of an Instagram reel and an article. As well as a “5 Things to do > ' e o '. ‘ #1- Celebrate
in Toronto this weekend” release at the end of the week in the format - -
of an Instagram Reel. Create anticipation for your upcoming event

through a sponsored placement within the reel or article.

non streelsoftoronto

FEATURES
« QOrganic placement within reel or article, placed in a list of unpaid

Things to de in the cty this weakend! ‘

Toronto events
« Copy written by publisher with client direction
« Sponsor mention
« Provided photo placement
« |nstagram Reel: #hashtag and @mention of your brand or campaign

& WHERE YOUR AUDIENCE LIVES



SPONSORED EMAIL NEWSLETTER

Reach your audience
through their inbox

Integrate your messaging into Street’s of Toronto's
weekly roundup of the city’'s best dishes and
restaurants, or with a bi-weekly roundup of the hottest
Toronto real estate. Check out Street of Toronto's past
Food newsletters and Real Estate newsletters.

FEATURES
« Box ad mid-placement: 300x250pix

PERFORMANCE AND BENCHMARKS
« 17K SOT Food newsletter subscribers

« 11K SOT Real Estate newsletter subscribers
« Avg. 40% Open Rate, 9% Click rate

& WHERE YOUR AUDIENCE LIVES

FOR

SALE

Ov ..

It could be five years before the

-

housing market recovers from
interest rate wallop, says expert

s

STREETS

TORONTO

Powered by Post City

It's Saturday morning!

And your new issue of the Sitreets Of Toronto Food newsletter is here!

Toronto has a hot new sandwich

district and here’s where to find it

All within a few blocks of each other, each local sandwich shop offers a
signature sub that they've become known for around the city—and in some

cases, around the country and beyond.

N
e




SITE DEMOGRAPHICS

Streets of Toronto’s digital audience

Audience gender composition Audience age composition
22222222222 2502225222522
2222222222222 2525220202
2222222222 18-34
43%
Female: 52% Male: 48%
Site metrics

35-54

-
rserm—

] 0 ¢ v ©® 4

55+ ‘
3

40% A%
136K 364K 150K 84K 420K 50K
Desktop Mobile Facebook Twitter Instagram TikTok
Users Users Followers Followers Followers Followers

Source: Google Analytics August 2022 % COmMposItion of unique Views



INSTAGRAM AUDIENCE

Streets of Toronto connects to your target audience

Instagram audience gender composition Instagram audience age composition
A2222222282 & remsn 1%
Q2222222288 ok .
A222222222 1624
4sssiissss I -
As22222222 23.8%
' V-V VW 35-44
-saa 2%

3.3%

55-64

1.8%

65+

Source: Instagram Analytics August 2022

éb WHERE YOUR AUDIENCE LIVES



CREATIVE LICENSING

Take advantage of
photography services
and Image licensing

« EXpert photography and video
services are included in Streets of
Toronto’s social media pricing.

« Licensing for photos and video may
be available upon request.

& WHERE YOUR AUDIENCE LIVES




STREETS

TORONTO

For a limited time, in addition to your videos being produced by our award-winning
hosts and videographers, we are introducing our Complete Engagement Package
for all video bookings, available at no extra charge.

Complete Video Engagement Package

All Streets of Toronto videos will now appear on...

Streets of Toronto Instagram
439K followers

_|._

Streets of Toronto TikTok
52K followers

Video post Streets of Toronto homepage
557K monthly page views

+

Inclusion in 1 of our 3 Streets Newsletters
17.5K Food, 46% open rate

10.6K Real Estate, 43% open rate

16.8K Concierge List, 46% open rate

+

The brand new Streets of Toronto Do Instagram
17.1K followers

+
BONUS BOOST: We will boost your post
with $200 on the platform of your choice.

f X )

@STREETSOFTORONTO @STREETSOFTORONTO @STREETSOFTRNTO @STREETSOFTORONTO

439K FOLLOWERS 168K FOLLOWERS 86K FOLLOWERS | 52K FOLLOWERS |
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For more information please contact

CAMERON SCOTT
CScott@suite66.com
C: 647-628-9584



mailto:mthomas@suite66.com
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